uick Tips
Methods for Collecting Information

e Surveyr collecting standardized mfgrmai;on through structured questionnaires fo.
‘generate:duantitative data, Surveys may be mailed (surface: and electronic), complated
on stte.or through interviews, either face-fo-face or ietephone Sample surveys use
probability o purposive sampling,

& Case Study: in-depth examination of a parfticular case {program, group of participanis,
single individual, site/location). Case studies usi multiple-sourcés of information and
m@t?‘wds tor provide-ds complete a picture as possible:

» Interviews: information collected by talking with and listening fo people, either face-
to-fgoe o over the telephone; Interviews range orra confiniiuny fiom those which are
tlghﬁy structured (s in a'survey) fo free flowing, conversational mterwews

o CGhsarvation: collecting snfor_matlon through “sesing” and “Iis_tem_fjg.*’ Observations
gy be-structured or unstructured.

* Group agsessment: use of group processes to collect gvaluation information such as
nominal grbup techhigue, focus group, Delphi, brainstorming and commiunity forums.

s Expeft o ficer review: examination by a révislw cammittes, panel of éxpents or peers.

s Porifolio reviews: collection of materials, including samples of work, that encompass
the bréadih and scope of the program activity beinig evalugted,

¢ Testimenials: individual statements by people indicating personal responses.and
reactions.

* Tests: use of ostablished standards to assess knowlsdas, skill,:performance such as
in pen-and-pencil tests or skills tests. -

e Phiotographs, slides, videos: use of photography to capiure visual images.

& Diaries; journals: recording of events over time revealing the personal perspective of
the writer/recorder.

& i.'.oigsi:" E‘éﬁé}i‘tﬁihgj 'f:xf chmnaiogimal entries~ which‘ are‘ usuaﬂy-br‘ief and factual

summaf z_e.prentacf material and. emstlng |‘n_fc_>rma.t_l0n._

& Other;
Action cards: use.of index cards on which participants record what they did — the
“getion” — and when they reach their goal; primarily used in self-assassment.
Simulations: use of models or mock-ups to solicit perceptions and reactions.
Froblesn starles: narrative acgounts of past, present or future situstions as a4 means of
identifying percéptions using fictional characters to externalize the problem situation.
CraatiVe expression: use of art 1orms to répresent people’s ideas and Teelinig as
through-Siories, drama, dance, music, art. '
Unobtrusive measures: the gathering of information without the knowledge of the
pedple irithe setting such as the'wear and tear on'a “planted” mat in front of a tisplay.
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Advantages and challenges of data collection methods

Method

Overail purpose

Advantages

Challenges

Questionnaires,

‘+can complete anonymously:
Hnexpensive to administer

when need to quickly and/or:
easily get lots of information

-easy to compare and
analyze

;might not ge't' careful
feedback
-wording can bias client's

Jfresponses

lanswers to questionnaires

~can be flexible with client

iﬁ::?(!{iss’ts from people in a non- ‘j-administer to many people ’-are impersonal
threatening way ‘Fcan get lots of data ‘+in surveys, may need
+-many sample ssampling expert
questionnaires already exist? - doesn't get full story
when wanti to fully ‘-get full range and depth of 022 fekﬁ;r];fg ;'::? 26 and
_ understand someone’s information c(:)m are ¥
JInterviews impressions or experiences, -develops relationship with : —canpbe costly
or learn more about their  (client

Linterviewer can bias client's
responses

Documentation

hen want impression of
how program operates
ithout interrupting the

‘-get comprehensive and
Jhistorical information
‘+doesn't interrupt program

or client's routine in program

‘-often takes much time
‘+info may be incomplete
:-need to be quite clear

about what locking for

program actually operates,

particularly about processes

joccur

-can adapt to events as they:

;rewew ; progllrar’:‘.:, 1S frfc_: m review of ‘Hnformation aiready exists ‘-not flexible means to get
j ﬁ’lp;rrllzi I(:)':l]iiutlgsng; S: .+few biases about data; data restricted to what:
! T information already exists
--can be difficult to interpret
to gather accurate -view operations of a ‘seen behaviors
information about Fow a program as they are actually -can be complex to _
Observation OCCUITINg :categorize observations

-can influence behaviors of |
Jprogram participants
i-can be expensive

éFocus groups

explore a topic in depth

‘through group discussion,
"e.g., about reactions to an
‘lexperience or suggestion,
understanding common
;complaints, etc.; useful in
‘levaluation and marketing

‘kquickly and reliably get
common impressions

‘+ecan be efficient way {o get
|much range and depth of
information in short time
‘Lcan convey key information
about programs

‘+can be hard to analyze
Jresponses

+need good facilitator for
ssafety and closure
‘Hdifficult to schedule 6-8
peopie together

Case studies

to fully understand or depict
client's experiences in a
program, and conduct
comprehensive examination

ithrough cross comparison

of cases

=fully depicts client's

‘-powerful means to portray
program to outsiders

experience in program
input, process, and results

Jrusually guite time
Jconsuming to collect,
‘organize, and describe
‘rrepresents depth of
Jinformation, rather than
breadth

. Source: McNaméra, C (1297-2008). Overview of methods to collect inforhﬁation. In Basfc.:.guide fo

program evajuation. Minneapolis, MN: Free Management Library. Retrieved February 12, 2007,
from hittp://www.managementhelp.org/evaluatn/frl eval.htmfanchorlb85345
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